This paper analyzes the competitiveness of Beijing's cultural creative industries, investigates the overall competitiveness of Beijing's cultural creative industries in the international market share, and reveals the comparative advantage and industrial competitiveness of Beijing's cultural creative industries in cultural creative products and cultural creative services. This study comprehensively evaluates the competitiveness of Beijing's cultural creative industries.
Introduction
For a long time, China's economic development mainly depended on the economic development of general processing industries and on extending the path of economic development by increasing the number of processing industries. China's economic development relied on expanding the scale of investment and excessively increasing material input. China accelerated the pace of development by converting the existing extensive economy and industrial structure into a resource-saving and environment-friendly industrial structure at the beginning of the 21st century.
Beijing is the center of China's culture and is dedicated to the development of cultural creative industries. This development is an effective measure to fully implement the transformation and upgrading of industrial structure and to stimulate the economic growth mode transformation. It is also the only path Beijing must take to enhance its independent innovation ability and to construct an innovative city. The optimization of the development of cultural creative industries can meet the growing material and cultural needs of the residents. The world will know more about Beijing and be acquainted with China by raising the export trade scale of cultural creative industries.
Current Situation of Beijing's Cultural Creative Industries
Beijing is a famous historical city in the world, and it is attracting global attention because of its history of thousands of years, cultural ethos, and rapidly developing economy, science, and technology levels. Beijing's advantages are also a foundation for the development of cultural creative industries. Beijing has recently considered cultural development to be important in adjusting its industrial structure and transforming its economic development mode. The cultural creative industry, with its vigorous promotion and rapid development in the 12th Five-Year plan, has become an important pillar and a new economic growing point of Beijing's economy.
Promotion of Economic Growth
The added value of Beijing's cultural creative industries shown in Figure 1 maintained a momentum of rapid growth from 2005 to 2014. The added value of Beijing's cultural creative industries in 2014 was 279.43 billion yuan, and it accounted for 13.1% of Beijing's gross domestic (GDP) . By the end of 2014, about 0.17 million cultural creative enterprises were established in Beijing, which is 15% higher than that in the previous year, with a registered capital of 433.85 billion yuan, which is 39.4% higher than that in the same period in the previous year. Corporate units above the designated size brought in 1102.9 billion yuan in sales, which is 9.5% greater than that in the last year. The number of employees in cultural creative industries was 1.097 million, which is 2.2% greater than that in 2013. Beijing's cultural creative industries, under the transformation of economic development and the adjustment of economic growth speed, have an obvious driving role in economic growth, which shows a strong anti-risk.
Rapid Development of Related Industries
The science and technology industry has increased significantly in cultural creative industry sectors (i.e., movie and TV industry). In 2014, the revenues of the above-scale cultural and arts industry and the broadcasting movie and TV industry were 8.5% and 11.6% over the same period in the previous year and 1.4% and 2.4% higher in 2013, respectively. The added value of the software service and information technology service industry, which includes 17 subcategories (14 of which belong to cultural creative industries), increased by 11.7% and was 4.4% higher than the GDP growth in Beijing. The added value of this industry contributes to the added value accounting by more than 13% [1] .
With the increasing demand of Beijing's residents for material and culture, purchasing power has continuously stimulated and driven the development of cultural creative industries in recent years. Beijing residents' per-capita spending on cultural creative products and services was 3256 yuan in 2014, which is higher by 8.6% than that in 2013. Cinema income in the movie and TV industry was 2.3 billion yuan, which is higher by 25% than that in 2013. The box office per capita in Beijing was the first among first-tier cities. However, Beijing residents' consumption in the cultural creative products and services has more room for improvement than that of developed countries. The statistical data show that the driving effect of the cultural creative industry imperceptibly influences the transformation of Beijing's industries. Beijing cut down non-capital functions in accordance with the development strategy of Four Centers in 2013 to establish a high, excellent, and cutting-edge intensive industrial structure, transformed 392 manufacturing enterprises and 36 trading markets, and reduced the growth rate of the labor-intensive and wholesale and retail industries. Beijing is currently focusing on the development of its cultural creative industries to fill the gap after the adjustment of the industrial structure and the transformation of the manufacturing enterprise. The supporting role of Beijing's cultural creative industries in the economic development is apparent and relies on a series of support policies for the cultural creative industries in China.
Reduction of Key Export Enterprises
About 49 key cultural export enterprises were identified in Beijing in 2007 to 2008. This number accounted for 34.51% of the country's enterprises. Around 56 Beijing's enterprises were included in List of National Key Enterprises in Cultural Export in 2009 to 2010, and they accounted for 26.54% of the whole country's enterprises. Compared with the previous two years, the net increase was 7, and the actual number of new enterprises was 13, which mainly included some private enterprises in press and publication and science and technology. About 71 of Beijing's enterprises were included in List of National Key Enterprises in Cultural Export in 2011 to 2012, and they accounted for 14.52% of the whole country. The proportion to the country decreased compared with that of the previous year. However, the net increasing value was 15, and the actual number of new enterprises was 35, which remained mainly private. Moreover, the support industries of Beijing's cultural creative export are mainly news and broadcasting and movie and TV industries. About 60 of Beijing's enterprises were included in the 2013 to 2014 List of National Key Enterprises in Cultural Export, and they ac-counted for 16.39% of the whole country's enterprises. The number of Beijing's cultural creative key export enterprises was lower than that the previous year. The actual number of new enterprises was 12. CCTV Animation Co., Ltd. is exclusively state-owned, and the remaining enterprises are privately owned. The actual number of decreasing enterprises was 23, which were mainly private companies that focused on science and technology, movies, and TV [2]. Beijing is the cultural and creative center of China and has a low proportion in the total trade of cultural creative industry export and low international competitiveness. Therefore, Beijing has accelerated the construction of its cultural trade base, integrated its national and international market resources, and developed its creative mechanism to be at the main position, thus promoting China's cultural creative products and services to "be out there".
Current Situation of Beijing

Continuous Optimization of Structure
Cultural creative industry trade is divided into two parts: tangible and intangible cultural and creative products trade.
In China's cultural products and service export trade, the cultural creative products' export volume usually accounts for more than 95% and the service export volume accounts for only about 3% of the cultural creative industry export volume, as shown in Table 2 . The comparison of China's cultural products and service export structure with the global cultural products and service export structure indicates that the global cultural creative service export accounts for about 60%, as shown in Table 3 . Therefore, China's cultural creative industry has quickly developed on a larger scale, but it depends on the cultural creative products withwith low added value. The cultural creative industry services contribute less to the trade surplus of China's cultural and creative industries.
Cultural services have higher economic value added than cultural products be- cause they transfer more cultural information outside. Thus, although China is performing well in the cultural creative products trade and is considered a huge country, the present situation of its cultural creative industry export structure is not ideal and needs much improvement. The export trade of core cultural creative services that focuses on advertisements, audio and video, and copyright royalties is dominant and accounts for nearly one-third of the whole country's enterprises at the current stage of Beijing's foreign trade of cultural creative industries. The export trade of cultural creative products is in sharp contrast to that of cultural creative services and accounts for less than 1% of the export volume of the same product exports in the country. Moreover, statistical data show that Beijing's foreign trade of core cultural creative products has trade deficit. However, Beijing's foreign trade of core cultural creative services has been noted to have trade surplus in recent years ( Figure 4 and Figure 5 ).
The data in the past few years show that China regards cultural creative products as the main export category. However, Beijing is more dominant in the core cultural creative service export. For example, Beijing's cultural creative service trade had trade surplus in 2012, and its export volume accounted for 28.03% of the same services in China. Thus, Beijing pays more attention to the adjustment of industrial structure and focuses on the development of cultural and creative export Imported industries and service trade, as shown in Table 4 and Table 5 .
The core cultural services are classified to further analyze Beijing's cultural creative industrial structure. Advertisement export in Table 6 showed a rising trend, 
Flow Direction of Export Trade
Flow Direction of Cultural Creative Product Export Trade
Export volume has increased gradually in recent years with the increasing development of Beijing's foreign trade in cultural creative industry. However, the major trading partners focus on developed countries, and the core cultural products have move on to the United States, Japan, Britain, Germany, Australia, Southeast Asia, and Canada, which account for 67% of the total export volume, as shown in Figure 6 .
Flow Direction of Cultural Creative Service Export Trade
The trading partners in advertisement and publication service of Beijing are mainly the United States, Hong Kong, Germany, Britain, and Korea, with a total proportionof more than 70%. For example, 126 trading partners were involved in advertisement and publication services in Beijing in 2013. The top five trading partners of Beijing were the United States, Hong Kong, Singapore, Korea, and Germany, which accounted for 24.24%, 22.44%, 11.62%, 7.66%, and 7.36% of the Other countries total trading partners, respectively. About 89 trading partners were involved in the movies and audio-video industry in Beijing. Its largest trading partner was the United States, which accounted for 38.45%, followed by Hong Kong, Japan, the United Kingdom, and Canada. Its trading partners in copyrights were Southeast Asia, Hong Kong, the United States, and Canada, and its export trading partners in the cultural creative services were the United States, Hong Kong, Taiwan, Korea, and Southeast Asia, thus accounting for 65%, as shown in the Figure 7. 
Competitiveness of Beijing's Cultural Creative Industries
The statistics issued by the Department of Trade shows that cultural trade has two parts: core cultural product import and export and core cultural service import and export. This paper aims to explain the main characteristics of Beijing's cultural creative industry export. The competitiveness of cultural creative industries refers to the export capacity of a particular industry in a country or a region in international competition under the liberalization of international trade. Moreover, it is a direct reflection of the comparative advantages of the competitiveness of a particular industry in this country or region.
International competitiveness shows the relative advantages of products in the international market. Products with stronger international competitiveness easily attract the favor of trading partners. Beijing's core cultural products mainly cover cultural heritage, printed products, audio-visual products, visual arts, audio-visual media, and others (i.e., Xuan paper, writing brush, and musical instruments). The following section analyzes and evaluates the international competitiveness of Beijing's cultural creative products and the classified products from the international market share (MS), Index of Revealed Comparative Advantage (RCA), and trade competitiveness index (TC).
Overall Level
International Market Share (MS)
MS refers to the proportion of the total export of product or service in a country The United States had the highest MS among Beijing's trading partners in the cultural creative services, and it was followed by the United Kingdom. China had a similar market share to Japan, but the increasing range was higher in China.
Index of Revealed Comparative Advantage (RCA)
RCA is commonly used to reflect the international competitiveness of a certain industry with a higher value of economic analysis. It reflects the competitiveness of a certain product in a country or a region in the international market. RCA is the proportion of export volume of a certain product in a country or a region to X ij is the export volume of product i in j region, X tj is the total export volume in j region, X iw is the export volume of product i in the world, and X tw is the total export volume of services and products in the world. Strong international competitiveness is observed when RCA ≥ 2.5, strong international competitiveness is noted when 1.25 ≤ RCA < 2.5, and weak international competitiveness is indicated when RCA < 0.8 [4] . This paper reports the export volume of cultural creative industries in Beijing, China, the United States, and Japan; the global cultural creative industry; and the total export of Beijing, China, the United States, Japan, and the world from 2006 to 2012. The data obtained from the RCA formula are shown in Table 9 . The analysis shows that Beijing's RCA indexes did not reach 0.8 from 2006 to 2012. The criteria of RCA index indicate that the international competitiveness of Beijing's cultural creative industries is weak, but a growth trend is observed compared with the situation in 2006. Thus, the international competitiveness of this industry in Beijing has gradually increased. Moreover, the data show that China's RCA is greater than 2.5. Thus, China has strong international competitiveness. The international competitiveness of the cultural creative industries in the United States and Japan is less than that of China. Beijing's RCA is higher than that of Japan 
Industry Level
TC is commonly used to analyze the trade competitiveness of a product or service in a country or a region in the internal structure. Table 11 [6]. Table 12 shows a severe trade deficit in Beijing's cultural creative products. Unlike The meaning of the TC range in Table 13 shows that Beijing has strong com- Table 14 shows that the competitiveness indexes of the core cultural creative Table 11 . Meanings of TC range. 
Cultural Creative Products
Cultural Creative Services
Comprehensive Evaluation of the Competitiveness of Beijing's Cultural Creative Industries
This paper conducts a comprehensive analysis and evaluation of the overall international competitiveness of Beijing's cultural creative industries by studying the MS, RCA, and TC of Beijing's cultural creative industries. First, Beijing's cultural creative industry has a low market share, and its cultural creative services have a higher MS than its cultural creative products. This finding shows a small difference from the same services in China.
Second, the exports of Beijing's cultural creative industries have weaker comparative advantages. These exports exclude the influencing factors of the fluctuation in national and global total volume. However, competitiveness shows a rising trend. Beijing is stronger than Japan in comparative advantages and is catching up with the United States. The comparison of RCA and TC shows that the conclusions from these two indexes are strongly consistent. Therefore, a significant correspondence is found between the comparative advantages of cultural creative industries and trade competitiveness in Beijing.
Finally, the analysis of the TC of cultural creative subdivisions shows that the average value of TC in the cultural creative products in recent years is −0.353, which indicates that the cultural creative products have competitive disadvantage, and the disadvantages are more severe. Only visual arts, Xuan paper, writing brush, musical instruments, and other subdivisions are competitive, but they are weak. The TC of cultural creative service is higher than that of cultural creative products, but the overall competitiveness is not stable. The analysis of the TCs of the three major industries presents that the improvement of the competi- 
